Live the Life of a Deal-Maker—Vicariously

Experience the thoughts, feelings, nuts-and-bolts analyses, and actions of a CEO as he goes through an acquisition. Most
entrepreneurs and business leaders have never bought or sold a business and don’t have a realistic appreciation of what
the experience feels like. Buying and selling a business is often shrouded in mystery. But no more.

Somoieyiiaredusysomioacingitlisoodres The Feel of the Deal is an entertaining story of the author’s
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each move are explained. His book is a new kind of how-to business guide—the inside story, fun to read, and easy to
implement. Readers will be more likely to include acquisitions as a part of their overall strategic thinking.
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